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QUICK NOTE # 12 Site Visit & Management Meeting Overview

RECOMMENDATION: Vmoto (VMT ) startgd _Ilfe _|n 2002 as a §cqo_ter _brand. VMT is a global scootgr

NIL manufacturing and distribution group specialising in Motor Scooters and All Terrain
Vehicles (ATV’s) with production and assembly facilities located in China.

ASX, VMT

Share price $0.11

Mkt cap.! $23.8m The Story so far......

Ordinary shares on issue’ 216.9m

82232rstible Notes 4140'3m e Vmoto brand born in 2002.

1 Undiluted Source: IRESS e Lists on ASX through Optima Corp. in Jun 06.

2 Various dates & Strike prices e Acquires Freedomotor Company (‘FMC’) (a major scooter/motorcycle trading and

distribution company based in China). FMC has more than 30 major international
clients.

e Acquires 67% interest in an engine and motorcycle/scooter assembly plant in
China. First shipments from plants to EU clients in Sep 07

e Purchased a 3ha manufacturing site in Nanjing, China. Commenced construction
of Nanjing Facility in Jan 08. Full Nanjing production capacity expected at 200k
units by 4Q 2010.

e Sharaf Automotive Group launches the Vmoto brand in the Middle East. The
Sharaf Group is one of UAE’s largest and most respected business
conglomerates.

e Signs exclusive Australia wide distribution agreement with Automotive Holdings

Group.
12 MONTH PERFORMANCE
=M T a5 [011]; VMT info
0.210
0180 e Achieved a FY07 revenue of $27m, up from $2.2m FY06.
e Freedomotor Company 2 year on year revenue growth of 50%. NPAT Jan — Jun
0150 07 US$1.24m
e Top selling 50cc & 125cc scooters in Australia in 2006 & 2007
0120 o 3%pest selling scooter brand in Australia behind Bolwell and Yamaha in 2007
———TTTTT—T— e Vmoto brand now recognised globally with brand name registered in major
AMJ J A SOM DD countries worldwide
Source: IRESS e Marketing, branding & new product development is the major focus of VMT’s
global drive.

e 6 scooter & 2 ATV models available in target markets
e Licensed as the only importer and manufacturer of VMT scooters holding full
volume Australian compliance

Peter Kopetz e  Excellent distribution channels in Australia through AHG and other independent
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Scooter Facts & Figures

Estimated global scooter market for 2008 to be $4.5b with annual growth of 10%.
Scooter market is divided into two categories, lifestyle and mode of transport.
VMT is well positioned to service those 2 markets which vary from region to
region.

Biggest markets for scooters are China, India and Indonesia, which account for
over 50% of total scooter sales

Scooter prices in Australia range from $1,000 to $10,000 with average sale price
for a Vmoto of $2,000

2008 and beyond

Forecast turnover FY08 $30 - $40m, with EBITDA of $1.2 - $1.5m

Goal of becoming fully vertically integrated by being involved from manufacturing
to end product sales

International targets include US, South East Asia & South America

Potential JV assembly facility in India

Enhance and expand engine product range

Target market share 27% in 2008, rising to 33% by 2010 in Australia, NZ &
Middle East

Nanjing manufacturing facility to produce initially 15,000 units after stage 1
completion

Opportunities to participate in rationalisation in the fragmented scooter market

Drivers

Proximity to the largest international markets

No barriers to entry to new markets given VMT’s own manufacturing facility
No-reliance on 3" party production

Ability to provide products in unassembled kit form to assembly factories in key
protectionist markets

Has become more prohibitive for new competitors to establish manufacturing
capabilities due to the new stringent laws and regulations in China
Re-organisation of Shanghai & Wuxi factories will lead to bottom line benefits
realised through immediate infrastructure savings

Move into ATV & UTV (Utility Terrain Vehicle) markets

Large buy-in/acceptance of Gen X & Y as eco-responsible transport

Escalating fuel price

Governmental Regulation providing commuter convenience/concessions in
metropolitan/urban centres

Diversified revenue stream through sales of scooters/ATV’s & engines, parts and
accessories as well as geographical diversification

Income growth

Chinese Currency Revaluation

Marketing not having the desired target sales effects

Drop in fuel prices

Losing market share to competitors of which there are a numerous

Higher CAPEX costs than anticipated in building new facilities, manufacturing
and development

Margin pressures associated with higher input costs due to metal prices.

Higher costs associated with inflationary wage pressures in China.
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Disclosure Disclaimer RCANO0681

This Research report, accurately expresses the personal view of the Author.

DJ Carmichael Pty Limited, its directors and employees advise that they may hold securities, may have an interest in and/or
earn brokerage and other benefits or advantages, either directly or indirectly from client transactions in Vmoto Ltd

Associates DJC is a subsidiary of WHI Australia Pty Ltd ACN 114 921 247 (WHIA), which is owned 76.5% by a public
company listed on the London Stock Exchange named WH lIreland Group plc (WHIG) and 23.5% by our previous
shareholders. WHIA receives benefits from the financial services we provide in WHIA’s capacity as a shareholder who holds
shares in us, along with all of our other shareholders.

In accordance with Section 949A of the Corporations Act 2001 D J Carmichael Pty Limited advise this email contains general
financial advice only. In preparing this document D J Carmichael Pty Limited did not take into account the investment
objectives, financial situation and particular needs (‘financial circumstances’) of any particular person. Accordingly, before
acting on any advice contained in this document, you should assess whether the advice is appropriate in light of your own
financial circumstances or contact your D J Carmichael Pty Limited adviser. D J Carmichael Pty Limited, its Directors
employees and advisers may earn brokerage or commission from any transactions undertaken on your behalf as a result of
acting upon this information. D J Carmichael Pty Limited, its directors and employees advise that they may hold securities,
may have an interest in and/or earn brokerage and other benefits or advantages, either directly or indirectly, from client
transactions. D J Carmichael Pty Limited believe that the advice herein is accurate however no warranty of accuracy or
reliability is given in relation to any advice or information contained in this publication and no responsibility for any loss or
damage whatsoever arising in any way for any representation, act or omission, whether express or implied (including
responsibility to any persons by reason of negligence), is accepted by DJ Carmichael Pty Limited or any officer, agent or
employee of D J Carmichael Pty Limited. This message is intended only for the use of the individual or entity to which it is
addressed and may contain information that is privileged, confidential and exempt from disclosure under applicable law. If you
are not the intended recipient or employee or agent responsible for delivering the message to the intended recipient, you are
hereby notified that any dissemination, distribution or copying of this communication and its attachments is strictly prohibited.

The Author of this report made contact with Vmoto Ltd for assistance with verification of facts, admittance to business sites,
access to industry/company information. No inducements have been offered or accepted by the company.

Stocks included in this report have their expected performance measured relative to the ASX All Ordinaries index. DJ
Carmichael Pty Limited’s recommendation is made on the basis of absolute performance. Recommendations are adjusted
accordingly as and when the index changes.

To elect not to receive any further direct marketing communications from us, please reply to this email and type 'opt out ' in the
subject line. Please allow two weeks for request to be processed.

© 2008 No part of this report may be reproduced or distributed in any manner without permission of DJ Carmichael Pty Limited.
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